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SECTION - A
Aﬁswer all thé questions in one or two sentence. Each queStioﬁ ca ’

1. Whatis marketing? -
- 2. What is Merchandising? - )
3.  Who introduced 4Ps of marketing_? g
4. What is mass marketing? R
a5 Whatls social marketing?



SECTION-B

- Answer any eight quéstidns. Each questions barries 2 marks
11. What is WoM marketing? | A S ?
12. What'is behavioﬁral segmentation? '
13. What are the steps in product positioning?
14. What is Repositioning?
15. What is penetration price?
16. Who is a ltinerant retailers?
17. What is Catalogue marketing?
18. What do you mean by retention value?
19. Whatis USP?
20. What is marketing research?
21. What is online advertising?
22. What is the marketing myopia?
23. What is Labelling? _ :
24. What is advertising? '
25. What is service marketing?

- 26. What is Kiosk marketing?

SECTION - G




39.
40.
41.
42.

~ 43.
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‘Define sales promotion and explain the kinds of sales pfomotiun;'»

What are the different kinds of Advertising?

What are the important strategies of ueuméntaﬂan? il
What are the factors to be considered in selecting Target n :
Differentiate branding and grading. . '
What are the purpose of labelling?

What are the elements of services?

What is slow skimming strategy? Re
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SECTION - D | -

Answer any two questions. Each questions carries 15 marks ; :

What are the stages of product life cycle?

Describe Market segmentation and its methods of segmentation.

Enumerate the Importance and limitations of branding.

Explain Merchant middlemen and what are the services
wholesalers? Bt
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'SECTION-A e _,-_-'E'
Answer ail questiohs. Each question carries 1 mark. '- g
1 DeﬁnéMark_eting., g™ | % 5 &
2. What is Production Concept? : B
3. What ie Consumer Market? ;
4. What is behavioural segmentation? \ e &
5, Define Brand. % _ o iR
6. What is Product Mix? :

."-\is_Personal Selling‘? :
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| any eight questions. Each question carries zmm
~ 11. Explain Promotion Mix. . it .‘ | deaie.
12. Define Market En#ifonment, | '

13. What is Targetting? | | PR ' e
14. What is Multi-attribute segménting? .
15. Explain Product claésiﬁcatiqn. ‘ : L
16. What is Differential pricing?

7. Explain Sales promotion.

18. Describe Marketing Channel.

19. What is Perishability in services?
20. What is Physical Evidence?

21. Describe Franchising.

22. What is Public relation? ' - | 2
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any six questions. Each question carries 4 1
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29. Explain about the Adapting pricing strategies.

30. What are the determinants of price?

31. Briefly explain the Marketing strategies of éervice firms.

(6 x 4 = 24 Marks)
SECTION - D

Answer any two questions. Each question carries 15 marks.

32. What is marketing strategy? Explain in detail the PLC marketing strategies.
33. What is pricing? Explain in detail the pricing methods.

34. Explain sales promotion. What are the techniques of sales promotion?

35. What do you mean by Marketing? Explain the Nature and Importance of
Marketing.

(2 x 15 = 30 Marks)
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